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Fun with Science Night

Specialized recruiting event

Generated over 200 qualified youth prospects

Identified 15 adult volunteers

Captured the attention of existing council and district 
volunteers to membership campaign  



What was it?
• Grant funded membership drive.

• A collaboration between STEM committee and 
district membership committees.

• Manpower was a synergistic effort between 
the council executive board, STEM committee 
and district membership committees.

• Multi-level project – national office, council 
board, council committees and district 
committees.



What happened on 11/21?

• Three venues were open to receive new boys 
and parents – Linden, Piscataway, Parsippany. 

• Boys had opportunities to build Lego cars, 
catapults and gliders.

• Parents learned about family and volunteer 
leadership opportunities.

• Great fun was had by all!



How were boys invited?

• The sites were selected by data provided by 
the membership tapestry gap index.

• Areas in close proximity to the sites were 
examined for their Cub Scout Gap.

• Hard copy invitations were delivered by the 
council staff and key volunteers.

• A mailing was sent to area households with 
appropriated aged youth.
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Supplies Used

• 8000 post cards

• 30,000 flyers

• 5000 Legos

• 2000 popsicle sticks

• 2000 rubberbands



Lessons Learned
1. Schools formerly not open to flyers accepted 

these because of subject.

2. Council Staff management and delivery of 
recruiting material has better results.

3. Using a specific subject  focus may be more 
effective than the generalized approach 
usually used.

4. Activity focus may produce better result than 
that of registration night.


